
23andMe aims to close genetics literacy gap among Americans in celebration of
DNA Day

The following is an excerpt.

MOUNTAIN VIEW, Calif.–(BUSINESS WIRE)–A new survey commissioned by 23andMe – the leading
personal genetics company – in celebration of DNA Day reveals that the majority of Americans have an
interest in learning more about themselves by exploring their DNA, even though many do not fully
understand how their DNA functions.

While only two percent of the nation has already had a genetic test done according to the survey, 73
percent of those who have not yet been tested would like to do so in the future. And for many (71
percent), the opportunity to discover the health conditions for which they are genetically most at-risk is
what would draw them to genetic testing. In fact, 56 percent said they would consider making lifestyle
changes, such as diet and exercise, based on the results.

Although there is significant interest in learning more about genetic testing, most Americans do not
understand the fundamentals of genetics and how DNA functions.

View the original article here: 23andMe Aims to Close Genetics Literacy Gap Among Americans in 
Celebration of DNA Day
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