
Starbucks newest target of anti-GMO campaigners

Green America’s GMO Inside campaign today launched a major push to get Starbucks, America’s largest
coffee chain with more than 20,000 stores in 62 countries, to serve only organic milk sourced from cows
not fed GMOs. In early January, GMO Inside made worldwide headlines when its social media campaign
led General Mills to announce that it would drop genetically modified ingredients in basic Cheerios.

The new campaign website ( http://www.gmoinside.org/starbucks ) and Facebook page
( https://www.facebook.com/GmoInside ) call on Starbucks to stop sourcing milk from cows fed genetically
modified organisms (GMOs) in feed, including corn, soy, alfalfa, and cottonseed, and to use a third-party
verifier to ensure that the milk used at Starbucks stores is, in fact, sourced from cows eating non-GMO
feed.

Read the full original article: GMO Inside Announces Campaign to Get GMOs Out of Starbucks’ Dairy


