
Greenpeace acts like corporations in agenda to discredit corporations

Recently, the issue of the amount of sugar in soft drinks was in the headlines. In the ensuing discussion,
there were accusations that scientists had been bought out by the soft drinks industry. “Obesity experts
advising the government are being paid hundreds of thousands of pounds by the junk food industry” railed
the Daily Mail.

There are no doubt increasing efforts to discredit the role of science in decision making. It is particularly
unfortunate that national newspapers, without a shred of evidence, sometimes seem to encourage this
notion.

Newspapers have to come to terms with the fact that such individuals or lobby groups also have their own
agendas which may not reflect the good of the general public. For instance, Forbes magazine said of
Greenpeace recently that it is “a skilfully managed business, with full command of the tools of direct mail
and image manipulation and tactics that would bring instant condemnation if practiced by a for-profit
corporation”. In fact, Greenpeace is itself a corporation which shows a clear desire to increase its income.
The most recent annual report states an income for Greenpeace Worldwide of 288 million Euros over half
of which is spent on fund raising and administration.

Part of their agenda recently included getting rid of the Scientific Adviser to the European Commission
who had the temerity to say that the scientific consensus supported GM technology, GM Golden Rice, that
would help prevent blindness and other health issues in some parts of the world, and the neonic seed
dressings. Unfortunately, Greenpeace is by no means the only group that appears to be led by an
ideology rather than science based-facts.

Read full, original article: Who’d be a scientist?


