
Viewpoint: Consumers shouldn’t trust paid anti-GMO activists over independent
biotech experts

Despite the benefits of GMOs, 80% of respondents to the 2018 Food and Health Survey Report from the
International Food Information Council Foundation are confused about food, or doubt their choices
because of conflicting information. The report found that the context of GMOs influenced consumer
judgment. The Pew Research Center found that 49% of Americans think genetically modified foods are
worse for one’s health. In short, many people may fear or be suspicious of GMOs, but there is a history of
important effects that most people would applaud. Insulin is one such case.

…

People without a clear understanding of GMOs spread misinformation on the internet. Much of what is
shared lacks science-based facts and the rigors of peer review. A common tactic is connecting scientists
to biotechnology corporations. Ironically, many of the campaigners in the anti-GMO movement are 
paid to share these messages.

Consumers should form their own opinions about GMOs from the wealth of available science-based
information and experts. Instead of accepting and spreading misinformation, shouldn’t we ask more
questions, and turn to reliable sources instead?

Read full, original article: Op-ed: When did GMO Become a Dirty Word?

https://foodinsight.org/wp-content/uploads/2018/05/2018-FHS-Report-FINAL.pdf
https://www.pewresearch.org/fact-tank/2018/11/19/americans-are-narrowly-divided-over-health-effects-of-genetically-modified-foods/
https://geneticliteracyproject.org/2018/10/08/viewpoint-activists-promotion-of-fog-of-misinformation-about-gmos-challenges-science-communicators/
https://today.uconn.edu/2019/06/op-ed-gmo-become-dirty-word/#

